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Young generation, 
diversity, inclusion 

and business 



This is the Atlas Copco Group

Customers in more than 180 countries

Turnover of  111 BSEK/ 11 BEUR 

Operating margin of 21.2%

43 000 employees in 70 countries

Established in 1873 Stockholm, Sweden 



Customers in all industries
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Customers in all industries



Product companies

Distribution centers

Customer centers

Headquarter

A very global presence
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A portfolio of strong brands 
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To achieve year-on-year increase in the 
percentage of women, to achieve our target of 
30% representation by 2030

To increase awareness, understanding and 
visibility of diversity 

To foster an inclusive culture with all our 
employees aware how they contribute to this

To understand and minimize bias in our people 
processes and interactions

Global

Local
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“How Things Work”
“What is an engineer?”

“What do engineers build?”

“Different types of engineers”
“What each does”

“Engineering design process
“Problem-solving”

“Engineering career paths”
“Options for study”

Inspire Engineering
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What we need to consider

W O T
Strengths Weakness

Opportunity Threats

S

• Great career options
• Good pay

• Opportunity to work 
globally

• Fascinating work

• Lack of diversity
• Over focus on gender 

diversity could lead to 
disengagement

• Social Media 
• Numbers of women 

studying STEM subjects

• Parents/teachers/student
lack of awareness of career 

options in engineering
• Stereotypes can still exist 

particularly when it 
comes to women

• Limited diverse role 
models

• Social media
• Impact of strong 

employer brand
• Constant evolution of D&I 

and how young people 
see and experience it




